
You can influence Government decisions, be involved in a 
valuable community service and provide a voice for your 
family and community.

Busy? 
We’ll be happy to talk to you at any time and place that suits 
you. For most people the interview takes around 35 minutes.

Feel uncomfortable with face to face contact? 
Inform your interviewer and we will contact you by phone to 
arrange the most appropriate option. 

Feel uncomfortable with the questions?  
You only need to answer the questions you feel  
comfortable answering.

Not really interested?  
Your contribution to this study influences decisions made by 
communities and the Government that affect you.

Your answers are valuable!  
You represent 1,000 other Australians and you are the voice of 
people in your age group.

Worried about privacy?  
All the information you provide us is protected by strict 
guidelines and the law (Privacy Act, 1988). 

Your rights are protected by Australian law. 

Access to your identifying information will be restricted to only 
those who need it to administer and conduct the study.

participating
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Your feedback

Every year, we receive comments from people like you.  
Here are just a few:

“Thanks for the opportunity to participate in this great survey. I 
thoroughly enjoy this study year after year for almost 2 decades.”

“I always like to talk about living in Australia and always happy 
to help.”

“I think it’s important to be part of such an important survey.”

“It was a good experience to take part in this survey.  
Many thanks.”

“I am very grateful for the opportunity that HILDA offers to give 
my opinion about life in this beautiful country.” 
 

Our thanks to you
As a thank-you for your participation, you will receive a $40 
gift after your interview. You will receive an additional $20 gift 
after you have completed and returned the Self-Completion 
Questionnaire, either as hard-copy or an online survey.  
If we interview you via telephone, your thank-you gift will be 
offered as an E-gift card, cheque or charitable donation. 
 

Contact us
If you have any questions we would like to hear from you. 
Free call 1800 656 670  
email: hilda@roymorgan.com  
website: www.livinginaustralia.org
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Job insecurity and your personality 

Job insecurity has been an 
issue for many Australians in 
contract-based, casual and gig 
economy work. A recent study 
using HILDA data, “suggests 
job insecurity over a prolonged 
period can actually change your 
personality. And that could  
make a significant difference to 
your life and wellbeing down  
the track”. 

The study examined workers 
who experienced job insecurity 
over several consecutive 
years and found that over time 
they became less emotionally 
stable, less agreeable and 
less conscientious. These 3 
personality traits are most 

associated with healthy 
personality growth.  

“As we age and mature, 
we generally become 
more emotionally stable, 
more agreeable and more 
conscientious. Our research 
shows chronic job insecurity 
can stunt this emotional 
growth, interrupting the healthy 
mellowing of our personalities.”

The Conversation, 
23/09/2020

The capacity to make sound 
financial decisions is important 
for young people. Those who 
gain experience in financial 
decision-making while still living 
at home are likely to fare better 
in their initial financial decisions 
after leaving home.

A recent study using HILDA 
data found that, “young women 
on average have lower levels of 
financial autonomy than young 
men while living at home.” The 
researchers also found that, 
“the financial autonomy gap 

widens with age, with women’s 
financial literacy developing 
slower than men’s.”

The researchers suggest that 
parents can help bridge the gap 
by introducing their daughters 
to complex financial concepts 
through everyday situations.

The New Daily, 13/02/2021

The Living In Australia study is also known in the media as the 
Household, Income and Labour Dynamics in Australia (HILDA) 
study. Data from the study is used for a wide range of research, 
including these articles.

Why managers need to trust 

During the first few weeks of 
the COVID lockdown, many 
Australians started working 
from home and many managers 
discovered “their remote workers 
were as productive as ever and the 
virtual office ticked over happily”.

But the question remains, “will 
high COVID-era productivity 
translate to high productivity when 
the crisis is over? Common sense 
suggests it will not given that in 
recent weeks Australians have 
missed the distraction of business 
coffees and lunches, after-work 
gym sessions and visits to the 
pub. In other words, did we all 
work hard because there was 
nothing else to do beyond baking 
and Netflix?”.

Mark Wooden, the Director of 

the annual Household, Income 
and Labour Dynamics in Australia 
survey says that the HILDA data 
shows that less than 2 percent 
of employees have traditionally 
worked from home most of  
the time. This figure grew from 
about 1 percent in 2006 to 1.6 a 
decade later.

After COVID, this number will 
grow, “but the jury is still out on 
whether remote employment will 
become de rigueur for knowledge 
workers any time soon”.

The Australian, 06/06/2020You’ve told us, through your participation in the HILDA Study, 
that health is one of the most important dimensions in life 
satisfaction. 

Health related topics such as wellbeing, healthcare, eating 
habits and sleep patterns continue to attract a great deal of 
interest from researchers, policy makers and Australians, even 
more so in light of the coronavirus pandemic. 

This year we ask you for an update on your health, sleep 
and diet, the impacts of the coronavirus crisis, along with 
the questions you are familiar with from previous years. Your 
participation plays a vital role in providing an opportunity for  
an in-depth understanding of Australian’s health during this 
critical time. 

By participating in this unique Australian study, you will 
provide a valuable insight in to the current health care needs 
of the population and will enable researchers to explore what 
influences the health and wellbeing of all Australians and how 
this has changed over time. 

We hope you continue to enjoy your contribution to making a 
difference in the lives of all Australians. Once again, we would 
like to thank you for your ongoing support to the HILDA study. 

Thank you.

The financial 
lessons parents 
aren’t teaching  
their daughtersWhy is my participation

to the

HILDA Study?

so important

Australia’s favourite pet 

“Australians love pets  
and our favourite pets are 
definitely dogs”.

Recently the HILDA survey, for 
the first time, asked about pets 
and found that almost two-thirds 
of Australians have a least 
one pet. This is similar to pet 
ownership in the US (65 per cent) 
but higher than the UK (41 per 
cent). Countries that have higher 
pet ownership rates include 
Argentina, Mexico and Brazil. 

Dogs are the most common pets 
with almost 72 percent of pet-
owning people having a dog. 
Cats are the next most popular 
pet with 37 percent of pet-
owning people having a cat. The 
next most popular pets are fish 
(18 per cent), birds (16 per cent) 
and a horse (3.6 per cent). 

HILDA researchers also looked 
at the personal characteristics 
of pet owners and found that 
pet ownership is more prevalent 
among people aged under 65, 
with people aged under 25 and 
between 45-54 are more likely 
to be pet owners. 

Understanding pet ownership 
can help researchers 
understand things like how 
pet ownership affects life 
satisfaction, mental health and 
general health. 

Pursuit, 18/11/2020


